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Who We Are. MCLE Marketing & Creative Leaders®| X2, Ol OIOI=Q} MM ALDZE HIEFOR ALE| 2t 2OFO|A Xt
Algto] A|ES JHAGI = AIRIESl ZALICE
MCL2 OHEIFatS SE5H= 8fal2, AH|Xte| LZE glojuis &olMnt Mate =&t aFEoMol HXxst
=21H ADE FFELC
Vision & Values.
Vision
Make a professional global leader through marketing
Values
Innovative Logical )
Thinking Thinking Leadership Fun
- Openness - Structural Thinking - To be a Key-man - Enjoyment of learning
- Creativity - Intellectual Thinking - Communication Skill - Variety of human network

What We Study.

HIERARCHICAL

DIVISION MCL

STRATEGIC
LEVEL

TACTICAL
LEVEL

OPERATIONAL
LEVEL

PRODUCTION  MARKETING FINANCE PERSONNEL

FUNCTIONAL
DIVISION
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Advisors.

Achievement.

Alumni Career
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03 Activities

Average Workload and Commitment.
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Acting Roadmap.
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Reflection.
Fall 2020 ™ MM
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04 People

Acting Members.
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Networking Activities.

Mentor—Mentee Program
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Alumni Interview.
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Alumni Members.
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