RECRUITING Market YourLogic
SUMMER 2020 HeloHA| S a3

Marketing & Creative Leaders



00 Contents

Greetings

About MCL

Activities

People

Join Us

Professor & Founder
President

Who We Are & What We Study
Vision & Values
Advisors & Achievement

Curriculum

Acting Roadmap

Reflection & Support System
Joint Project with Companies

Acting Members
Networking Activities
Alumni Interview
Alumni

Recruiting Process
FAQ

10
11

12
13
14
16

24
25



MCLZ} ¢
ABUT WA FoIBS

7ickalm gich



Marketing & Creative Leaders

O1 Greetings

=)

stel £¢, 20134

o Zrhet Ama (20184 ~

r
ol

=l
Al
H

wnﬂ_wmwmﬂneﬁﬁmxma 4 y . !
=W R ==z g o ®xn= 3 TR0 U S =
5 T3 = 0 T KV 2l S 0
g wolp RET QD KA w g zrnds 8T g
S S T O TR s TWwc o 5 o
& MU X gz ol o M T ® W
= Amu s T wE ey o -
2 n_ﬂ_.Alﬁ_i.__x_AmWXJ_/Mo._w._Eﬂ Mma._MDA_v Hn_iﬁ m
= r = — 35 o B mo— RO S 5
= Hoan oo X g - ot 20 2 - - 5 =
z I el R garg Kg2 @
2 - W% ol D gl B ol X S ool o
] uaﬂmoMH.r._u_._n_ T =N = O < o . 2K ~
5 RO & R = =i Moy Smoz <
= Dﬁo.r|%ﬂurxl|o_ [ 7 al 2 30 e X oo
w ﬂ..r.__o_o_/;__oomgom Wk ) @wolmy & 1 s 2N ar
2 sz da L rga | L2 m e K
> 0 0 ~ o CLl;o_EJI iH0 EATMO_'IMLIVM =
k] : KI = ™~ © o @l o1 ™ - Hl - = o2 J .o
g JEIWEmﬂaﬁﬂM._E@oI_ C~ B S 4 2 H o i
8 BrAdgogdsmsg = Sa WXEFU T
> ANV R Y e T = 0 Tawsg S x&EJw o
g o HEo 0N lgd 0 G o ow ﬂuaﬁ il
c 53083 d ..A|||mM._.17:.:._ N zi R ) o_EmE_E il
5 R pgogag @~ wo L. BRybypmWg o
= mmmmmujmﬂﬁ:mj%c R0= =5 Eo_mw_ﬁm._ﬂ.m,_w T
= N = 2 K 30 30 o = = 3 = .__mﬁmH._lnr X =
2 w2 I8 NG T Y g2 o pamxsz@Nom
S L|H__A._.._._|7L|.__._L|X._ o 1T ol & ol = o ﬂ/.._EE_ c
TG NE G s mr e o BTx o kW KT wrgsF S g B
T & U I (. RRSHR T de W GERDNZ g 2 B
bl ToBU T s m T ot he L dms¥Elsa
M3 Hoﬂgoyew_mﬂa_a_:ﬁﬂﬂmm __%Tm 3 ,WE7L__O_EM_QﬁHm_D|AH_
ol N wr ~ = = o 2 ol = 25 @ K - =
T2 MO~ T E @ g K3z S OSXH =il gk
w2 =] zow.nmu_A._xMOA_.m__x._w._tﬁ_x_NOmom KSR 2 mEJ__gﬂ_.Loﬂo_EEﬂomMm
o S -5 -z = . w
w2 = Eo:m__boso____.ﬁ_n_uoa%m.& o o Hum T WS oo
— d O EHCPRwWIENEKgx o F¥XrEzNagn
HOR R oS8R S L T = ) Sl
m R ) TaTg Ve Mo 7 LaR_ovrr g
= sgEz i NEaNmdoa B OXgn oD m D
o ﬂmEE:.._.lzu,Ao_ﬁ_E.Hoﬁo.@:._._Eue ar Wﬂu.lLl.,_oﬂEwﬂl__A._xl,H
T o Emog s Em T KE s ol Rk DR 55 2050
) oo = 3 K o KOF o uF i RO oo W X <oz ook KB og g~ Ol
= = @Wﬂ%ﬂ,_a_o_:ﬁ_ﬂggﬁye E Hofg=RT_oaql
2 o MEEZawzgp®sf)d o S Rz mE NE oAl
& = o Tz wiugmdamSn o g T 6 O3 g UM T XA
[} =< RO o 7 — RO K o= om0 of 22 [ K = g1 N -
=S 0 s |z WU o_ao,_omeL ° = aLx.D.DuEE_EH_l___o =
s oo o0 g Tty KWz 5 ® P pmgooalA3
a- ol Mo = ol k™ IHKRK BT ° M ST pelan g U sl g
L ol H o0 R RI K ST =~ =

2k ofLat oAt
=

HHO

™

S o)

4

=LA Hof

= HEILHH 2|52

th £ofl, MZo| &

WG

s

OF:

SHAIR|

o

il

=

S

=3 ool

7 2HS07h=

3

MCler2t= Tst

3



Marketing & Creative Leaders

President.
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02 About MCL

Who We Are.
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Vision & Values.

Vision
Make a professional global leader through marketing
Values
|
Y.
=
Innovative Logical )
Thinking Thinking Leadership Fun
- Openness - Structural Thinking - To be a Key-man - Enjoyment of learning
- Creativity - Intellectual Thinking - Communication Skill - Variety of human network
What We Study.
HIERARCHICAL
DIVISION
MCL
7|2io] QAT EHAOIM MCLE FEH Hois =51 55
STRATEGIC
LEVEL QLICE 0] Yo M= al=E el ANE SA| T2 AAE FIS
y T2t 5 T2EE| xiio] OIS 2 OIAZHO| 020iFLIC
TACTICAL MCLerE2 mHZE #|0|A AEICIZ S8 ZYZIC| AROIA 7|
S o BIEt 2xlo| UOIS BAST, BHINS 9Bt HHo] LS
SEBILICE 02 TYS Sal MCLerS2 t=2| Afn2int S8
OPERATIONAL I R N _
LEVEL E2istn 2019| 2|00l RS XPES MSEHLCH

PRODUCTION  MARKETING  FINANCE PERSONNEL

FUNCTIONAL
DIVISION
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Advisors.
sl b
38X Colin’ s Green Founder & CEO sixf 2oz A%

Bain & Company O|A} (7|210] BIAMY | (AFEIRIALY

Achievement.

Alumni Career

McKinsey& Company

Tur Bostox
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Awards

2018.12
2018.08
2018.01
2017.11
2017.04
2016.11
2016.04
2016.02
2015.05
2014.07
2013.07
2012.11
2012.09
2012.08
2012.04
2012.02
2011.07
2011.06
2011.04
2010.07
2010.04
2010.03
2009.11
2009.09
2009.08
2009.07
2009.04
2009.03
2009.02
2008.12
2008.11
2008.09
2008.08
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L'Oreal Brandstorm 2017 2nd Prize
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L'Oreal Brandstorm 2016 3rd Prize
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O3 Activities

Average Workload and Commitment.
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Curriculum.
Pre Session Regular Session
(1~2 weeks) (6~7 weeks)
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Acting Roadmap.

1st Semester
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Joint Project
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2nd Semester
EdozM B2 0/2H
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MCL 232 &&LIch

Graduation / 3rd Semester
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Vision Workshop
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Reflection.
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04 People

Acting Members.

President Vice President
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Session Design
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Networking Activities.
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Alumni Interview.

14
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Recruiting Process
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01. MCL2 OHIEIE &= stiST S0l + ULIR?

ofgLict MCL2 OHAIE OfRl=Eet H2F AlnE Salf 2L BFE Z20follA 2|57} |2 Xt 5t
= AEES ZY0|H, ol= OHAIE ORRI=S} MM At7} o= 20iIME SR 240(7]
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L E Homepage marketingcl.modoo.at
Blog blog.naver.com/marketingcl
Facebook facebook.com/themcl
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E—mail recruitingmcl@gmail.com
[Tl Kakaotalk @mclrecruiting
Contact 010. 4400. 6736 (3|Z HEA)
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